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Issues of diversity are huge in our industry nationally, regionally, and locally. But how can you change a national trend? We think we can do it not by starting big but by starting small. We want each of you to help…in your clubs and in your local schools.

We think we can “start small” by using the grassroots network that is the hallmark of what has made AAF great. Our goals are clear:

1. Make an impact. Advertising, on the surface, can seem like a boring office job to a kid. We have set out to make advertising fun. Show the energy, the vitality, and the very high income potential for a young person to seriously consider the field.

2. Make our industry overtly open to diversity. By showing it, acknowledging it, and making opportunity.
3. Reach the students young. Our research shows conclusively that eleventh and twelfth graders are too old. And those sixth graders are too young. Your targets are the seventh to tenth graders. By reaching these students, we can make an impact and perhaps change our industry and change lives.
So what is this program?

The specific goal in your club will be to give one minority student an internship that introduces him or her to the myriad  job opportunities in our field and a small scholarship fund for each student ($500 total, with $250 from the district and $250 from the local club). This unique internship would take two parts. The first would be a whirlwind introduction to the many opportunities in our business. During the first week, students will find themselves in a new environment each day. They might get to see firsthand how a TV station, a newspaper, an advertising agency, a radio station, or a print shop operates. From these experiences, a student will choose one (or perhaps two) industries to pursue further for an additional week, delving deeper and learning more about a chosen field. 

Where to start?

First appoint a diversity chair. Next, work with him or her to develop a contact list for area high schools and junior high schools. Don’t overlook magnet schools, city schools, private schools, or other specialized programs. Describe the program and set times to come present the materials to any class that allows you.

Next, download the materials online. Personalize them with your local contact information. Set a timeline for when you would like to receive all student applications and develop a review process for selecting a winner.

The main tool on the web site is the PowerPoint. This interactive presentation works  to showcase our industry. Along the way, we were as diverse as possible. We wanted every person, of any gender or background, despite their math skills or art skills, to feel like they could see themselves in our industry. We avoided overtly speaking to issues of diversity. It is purely a vehicle to showcase advertising.

At the completion of the PowerPoint, the presenters will have a few minutes left to engage the class. During this time, they’ll play a game to test the class’s knowledge of advertising icons. We hope every club will take four 10-dollar bills to every class and award the winning guess. Nothing perks up a 14-year-old like cash. Each poster plays with advertising icons, but we never name or show them. In each icon there is a subtle hint of diversity. We think that students, like many of us, are tired of labels. We rejected ideas that showed the black,  Latino, and Asian kids walking to class. These ideas are tired and don’t ring true with these extremely jaded and overly image-conscious teens. So, as we talk about the posters and we have fun with the class, we show them that we care about differences and how, in our industry, we welcome and embrace them. Our differences make us strong and make us better.

So, we leave the class with the posters (which will be hung around the school), and we leave the teacher with a stack of applications. There is no need to single anyone  out and, yes, if a white kid asks if the intern program is open to everyone, we won’t discriminate, but we will look hard to try and reward a deserving minority student.

What do we expect out of every club?

1. You must have an official Diversity Chair

2. Your club presents to at least FIVE unique classrooms this year.

3. Your club promotes and conducts an internship application process.

4. Your club selects at least one intern and facilitates his or her internship with local business. Coordinates with the school to get parental consent. Arranges transportation and supports the process.

5. Each club matches the $250 honorarium for each student.

Nothing worth doing is easy. We respect the challenges already placed on each club’s resources. But, we are helping (thanks to Dave) with $250 for each club to go to the winning student. This should be matched by every club, which will create a $500 fund to help parents cover gas for transportation and cover meals while the kid is on the job. There should be money left over as an honorarium for the student’s education. We encourage clubs to work with local vendors to perhaps broaden the program. Donate some art supplies to the kid, create a college fund, etc. The possibilities are limited only by your imagination. And with that…good luck!

The District is dedicated to helping your club in any way it can.

For information, visit 3rdaaf.org or bassettprinting.com.
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