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Speaking Points

This document is intended as a guide only. It is not intended for distribution. Every club has great speakers and their own speaking style. The points below might help you as you speak with classes in your market. Feel free to add and improvise as appropriate.

Be sure to mention at some point that the program is made possible by the Third District of the AAF (explain what this means) and by a donation from Bassett Printing.

Assuming you are a guest of some class in your market and that the teacher or school official has introduced you….

“Thanks for allowing me (us) to join you today. Now, I know that the LAST thing most of you want to think about today is getting a job….right? Well believe me, I understand. In fact I was thrilled to get out of work today to come see you. And hey, let’s face it, if I wasn’t here you would be stuck listening to a lecture from (insert instructors name) so how bad can this be?” (most importantly try to have fun, try to walk the room and not read, try to engage the students and have fun with the teacher)

“But the truth is, I LOVE my job. I have one of the coolest jobs on the planet because I’m in advertising.”

“Does anyone is the classroom know anyone that works in advertising, a parent or friend?” (Discuss if possible what and where, encourage interaction)

“Well, advertising is a great career, and there are all types of jobs for ALL types of people. Don’t think you have to be an artist to be a designer. There are all types of jobs in advertising and one is probably right for you.”

“To give you a better idea…and so you don’t have to sit there and listen to me all day…let me show you a quick presentation about careers in advertising. Now this thing is only about 8 minutes in length so no nodding off OK?”
RUN SHOW

OK, now, did anybody see ANYTHING that they thought looked like a cool job? (discuss, interact)

Open floor up for questions.

Assume they will ask the typical stuff. “How much do you make?” is always a good one. The answer (unless you want to brag) should be generalized. Something to the effect of, “advertising is one of the few jobs outside Hollywood that truly has no limits. In fact, some advertising professionals make millions of dollars a year. Some companies make billions every year. They control movie contracts, win Emmys and Oscars and all types of awards. Now most of us find advertising to be a competitive field. Account executives and designers can start in the $40,000 to $50,000 range and move up. But every city and every job has different expectations and costs of living. So there is no one answer.”
Who knows what else they might ask, just roll with the punches. Try to stay positive and not be cynical (despite the professional tendency to be that way). Try and speak not just to your experiences but also to what is happening regionally and nationally in our industry. Basically try and give them hope and excitement, even if the truth is you have trouble paying your cable bill.

The last thing is to introduce the Minority Student Intern Program to them. This is always an area where sensitivity is important. Try to avoid addressing any specific student unless they ask a specific question. Applications are open to anyone, regardless of race. But explain our goal is to try and encourage minority students to consider a career in advertising by letting them learn more.

Start by asking them if they want to play a quick game to test their advertising knowledge. If they don’t get excited, pull out four ten-dollar bills and explain that anyone that answers the question first will get ten bucks.

Show them the diversity posters one poster at a time. Read the headlines. Ask if anyone cam guess what the famous advertising icon is. Give hints as needed to secure a winner. Give each $10. Then ask if the students can notice anything in common about the icons. The answer is that each is unique and that their differences are what made them unique. Explain that in advertising we acknowledge and encourage diversity of all types. 

“In order to help promote diversity we are launching a Minority Intern Program in your area. How many of you know what an intern is? (Explain to them in your own words.) This program is open to any student, regardless of race. All you need to do is get an application from your teacher. The application will ask you to write a short essay and get a letter of recommendation from a teacher as well as consent from your parents. Why bother? Well for starters you get to spend two weeks inside the advertising industry. Going on the set of a TV news show. Seeing how the newspaper is really printed. Spending time seeing a radio program created or a TV spot filmed. You will get an entire week each day in a new job to see if it interests you. Then you can pick one of those jobs to spend another week exploring. And we’ll even give $500 to your parents to help covers your cost for meals and transportation and to help purchase school supplies and even start a college fund.”

Basically answer questions that are specific to your club and deadlines and when the applications are due. Where they should be sent, etc.

This is a big undertaking and we understand the challenges and obstacles. But we have a lot of faith in your ability to help make this program a shinning star in the third district and in AAF nationally. We’re counting on you. And we’re here to help when you need us.
For information, visit 3rdaaf.org or bassettprinting.com.

The Third District Minority Intern Scholarship is made possible by: 
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